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1. INTRODUCTION
What is the Daventry Town Centre Vision?
The Daventry Town Centre Vision 2035 will set out how the town can change and evolve over the next 15 years and
beyond. Once adopted, it will provide a framework to help Daventry attract the sort of investment and development it will
need in order to achieve the aims of the Vision. This report relates to the preparation of our findings of the second stage of
consultation in Autumn / Winter 2020.

The process of developing the Vision
STAGE 1: Consultation

Summer 2020
Hearing the views of the local community, businesses, members and officers on
Daventry town centre
STAGE 2: Consultation Findings Report

Autumn 2020
Including the findings in a public report (Phase 1 Report) so everyone can see them
STAGE 3: Preparing the Vision

Autumn / Winter 2020
Developing a draft Vision based on the findings from the Phase 1 Report
STAGE 4: Consultation on the Vision

Autumn / Winter 2020
Engaging on what the community think of the draft Vision and including the findings in
this Phase 2 Report.
STAGE 5: Adoption and Implementation

Spring 2021
The views and findings from previous stages shape the final document so it can be
adopted and put into action

CONTEXT
This report presents the results of the engagement and consultation
during Stage Four of the Daventry Town Centre Vision 2035. The
consultation was held between 7th December 2020 and 26th January
2021. The 2035 Vision will replace the currently adopted 2004-2021
Daventry Town Centre Vision. This Phase 2 consultation included
consultation on the draft Vision with the community, town retailers and
businesses, elected Council members, officers and town centre users.
On 15th December a webinar took place followed by a Q&A session, the
recording being available publicly here:
https://youtu.be/Z8PN7GQ2uOE . The Phase 2 online survey took place
between 7th December 2020 and 10th January 2021 on the official
website: www.daventry2035.com/draftvision
Troy Planning + Design were appointed by Daventry District Council
and Daventry Town Council in May 2020 to undertake Phase 1 (Stages
One and Two) and were appointed in September 2020 to undertake
Phase 2 (Stages Three, Four and Five) of developing the Daventry
Town Centre Vision 2035.
Given the measures addressing the Covid-19 pandemic, the project was
tailored to ensure that the consultation could be held entirely virtually
across a variety of digital platforms. The consultation comprised
three separate interactive workshops with Council Members (Daventry
District Council and Daventry Town Council), Council Officers,
stakeholder organisations (Daventry District Council and Daventry
Town Council) and Daventry’s town retailers and businesses; an online
survey and an interactive draft vision including user friendly proposals,
sketches, static and interactive mapping.
The website included an ‘opt-in’ function for people to subscribe
to newsletter updates (to be distributed by MailChimp) relating to
subsequent progress on the 2035 Vision. Residents were made aware
of the consultation by a hard-copy leaflet which was circulated to
10,000 residents within Daventry Town Centre. Publicity through local
media outlets such as newspapers also helped to make people aware
of the 2035 Vision. For those unable to respond online, all consultees
were also given the option of responding to the survey with a printed
hard-copy version.
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2. ENGAGEMENT
The main aim is to develop a Vision to 2035 which attracts the types of investment and development that will meet
the future needs and aspirations of the local communities and those that work in and visit the town. Central to this,
the Daventry Town Centre Vision 2035 website and workshops included a variety of digital tools and material designed
to glean visitors’ and participants thoughts on the goals, town-wide and site specific proposals for Daventry Town Centre
up to 2035. The engagement process followed a three-pronged approach to engagement, based on the themes of

RAIS
E

‘raise awareness’, ‘inform’ and ‘consult’, as illustrated below:

AWARENESS

INFO

CON

SUL
T

RM

RAISE AWARENESS
At the outset of the consultation, a leaflet was sent to over 10,000 households within Daventry Town Centre to make local
residents aware of the consultation and its importance. The leaflet included key information regarding the aims and process
of developing the 2035 Vision, key consultation dates and how people can take part in the Phase 2 consultation. The leaflet
is presented at Appendix 1 of this document. In addition, Phase 2 of this project involved considerable publicity in local
newspapers. Extracts from local news sources are presented in Appendix 2.

INFORM
The Daventry Town Centre Vision 2035 website provided a range of materials aimed to inform the local community. Key tools
included a ‘virtual town tour’ which provided an aerial view of Daventry Town Centre via application of drone footage as well
as Google Street View and Google Maps; a link to the former adopted Daventry Town Centre Vision (2004-2021), an interactive
version of the Daventry Town Centre Draft Vision 2035, webpages directing people to familiarise themselves with the aims and
objectives of the 2035 Vision as well as a live webinar, including a Q&A session and a publicly available video recording.

CONSULT
There were two formal methods for responding to the Phase 2 Consultation. These methods are discussed below:

Completing our survey

DAVENTRY2035.COM WEBSITE:

4,741 1,764
total SITE views

TOTAL USERS

175

ONLINE SURVEY RESPONSES
FACEBOOK:

798

story views

317

responses to polls

INSTAGRAM:

1,178
story views

The local community were given the opportunity to provide their thoughts and ideas on Daventry Town Centre via our online
survey, which was accessible through the Daventry Town Centre Vision 2035 website from 7th December 2020 - 10th January
2021. The online survey included a range of open and closed questions, which focused on the context of Daventry Town Centre,
the vision statement, goals, town-wide initiatives and site-specific proposals.
In total, the Daventry Town Centre Vision 2035 website (https://daventry2035.com) received 4,741 page views from 1,764
users in total during the course of the Phase 2 consultation period and 175 responses to the online survey. A series of polls
were shared as part of the consultation on social media (Facebook and Instagram) - asking if the users agree with Draft Vision
proposals in the town centre. There were 798 story views on Facebook with a total of 317 responses to polls and 1,178 story
views on Instagram. In addition, the number of subscribers to the MailChimp newsletter reached 117. Full analysis of all survey
responses can be found at Chapter 5.

Participating in our three workshops
Three virtual workshops were facilitated during this stage of the Vision process. These workshops were held with Daventry’s
elected Council members, town retailers and businessess (6th and 26th January 2021) and Council Officers and stakeholder
organisations (7th January 2021) to consult on the vision statement, goals, town-wide initiatives, site-specific proposals and
any priorities and gaps that should be addressed and included in the Vision. Attendee lists were developed internally within
Daventry District Council and Daventry Town Council. Each workshop was held virtually using Zoom software and ran for
approximately two hours per session. Zoom joining instructions were circulated to attendees prior to the event. The first two
workshops (6th and 7th January 2021) commenced with an overview of the aims and objectives of the 2035 Vision presented by
senior officers from Daventry District Council and Daventry Town Council. The initial overview was followed by an interactive
workshop on the Vision, Goals and Proposals (10 min), Town-wide Initiatives (10 min) and site-specific proposals for each Key
Area (10 min). The workshop with the Elected Council Members and Business Forum (26th January 2021) included an overview
of the Phase 2 Consultation responses, including the relative support of the vision statement, goals, town-wide initiatives and
site-specific proposals.
DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT
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3. SURVEY FINDINGS
This chapter sets out the key findings of our Phase 2 consultation survey, which members of the public were able to
respond to between 7th December 2020 and 10th January 2021. The survey was available online. Hard copy surveys
were available on request. Survey questions consisted of both closed and open-ended questions, allowing people to
provide comments on particular topics.

profile of respondents
48%
61%
89%
85%

of those who participated in this survey identified as female and

47%

as male

of individuals fell within either the 35-44, 45-54 and 55-64 age groups.

of respondents identified as white.

of respondents live in Daventry and

32%

work in Daventry.

UK National Statistics (2019 estimates)1 states that 0-17 year olds make up 20.9% of the population
of Daventry District, 58.6% are aged 18-64 and 20.6% are aged 65 or over. Given the above, the results
highlight an unrepresentative proportion of those aged 17 or under completed the online survey.
1 - https://www.citypopulation.de/php/uk-admin.php?adm2id=E07000151

RESPONDENT GENDER

AGE GROUPS:

SURVEY DEMOGRAPHICS:

ICS:
ETHNICITY BREAKDOWN:
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ONLINE SURVEY: RELATIVE SUPPORT
FOR THE CONTEXT, VISION AND
TOWN-WIDE PROPOSALS

The graph on the right illustrates the level of relative
support between the context, vision statement and goals
and town-wide initiatives included in the Draft Vision in
descending order, (i.e. from the largest support score
to the smallest) based on the responses from the online
survey. The majority of the respondents support the context
information, vision statement and goals as well as the townwide initiatives, showing the highest relative support for the
Digital High Street e-commerce platform.
The support score was calculated as the sum of responses
from the online survey, as follows:
+1.0 points for: Yes, strongly agree
+0.5 points for: Yes, partially agree
- 1.0 points for: No, strongly disagree
- 0.5 points for: No, partially disagree
0.0 points for: Don’t Know

RELATIVE SUPPORT FOR THE CONTEXT, VISION
AND TOWN-WIDE PROPOSALS
1) CONTEXT

7) Digital High Street e-commerce platform
10) Do you think that a Public Realm Strategy would
help to improve Daventry Town Centre?
8) Would you consider using the 'Digital High Street'

3) VISION STATEMENT

5) VISION'S GOALS
12) Do you think that an Active Travel and
Sustainable Transport Plan would encourage
people to walk, cycle and use public transport to…
0

10

SUPPORT SCORE IN THE SURVEY
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ONLINE SURVEY: RELATIVE SUPPORT
FOR THE SITE SPECIFIC PROPOSALS

The graph on the right illustrates the level of support on
the site-specific proposals included in the Draft Vision
in descending order, (i.e. from the largest support score
to the smallest) based on the responses from the online
survey. All proposals were supported by the majority of
the respondents and the five most supported proposals
are the New Street Recreation Ground, Sheaf Street, the
area around the cinema, High Street and the Brook Street /
Tavern Lane / Sheaf St Intersection.
The support score was calculated as the sum of responses
from the online survey, as follows:
+1.0 points for: Yes, strongly agree
+0.5 points for: Yes, partially agree
- 1.0 points for: No, strongly disagree
- 0.5 points for: No, partially disagree
0.0 points for: Don’t Know

RELATIVE SUPPORT FOR PROPOSALS - SURVEY ONLY
30) New Street Recreation Ground (Diamond Jubilee Park)
32) Sheaf Street
18) Area around the cinema
16) High St
20) Brook Street/Tavern Lane/Sheaf St Intersection
14) Market Square
42) Entrance to the Country Park
34) Sheaf Street public space
22) Bowen Square
28) West Court Car Park
40) Eastern Way
26) New Street
24) Bus Station/Car Park area
38) North Western Arc
36) Foundry Walk archway
0
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20

SUPPORT SCORE IN THE SURVEY
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ONLINE SURVEY AND FACEBOOK:
RELATIVE SUPPORT FOR THE SITE
SPECIFIC PROPOSALS

The graph on the right illustrates the level of support on
the site-specific proposals included in the Draft Vision in
descending order, (i.e. from the largest support score to
the smallest) based on a combination of responses from
the online survey and Facebook polls. All proposals were
supported by the majority of the respondents and the five
most supported proposals are the New Street Recreation
Ground, High Street, Market Square, Sheaf Street and the
area around the cinema.
The support score was calculated as the sum of responses
from the online survey and Facebook polls, as follows:
+1.0 points for: Yes, strongly agree (Survey)
+0.5 points for: Yes, partially agree (Survey)
+1.0 points for Yes (Facebook)
-1.0 points for: No, strongly disagree (Survey)
-0.5 points for: No, partially disagree (Survey)
-1.0 points for: No (Facebook)
0.0 points for: Don’t Know

RELATIVE SUPPORT FOR PROPOSALS IN THE
SURVEY AND ON FACEBOOK

Supp
respo
as fo
+1.0
+0.5
+1.0
- 1.0
- 0.5
- 1.0
0.0 p

30) New Street Recreation Ground (Diamond Jubilee…
16) High Street
14) Market Square
32) Sheaf Street
18) Area around the cinema
20) Brook Street/Tavern Lane/Sheaf St Intersection
42) Entrance to the Country Park
22) Bowen Square
28) West Court Car Park
40) Eastern Way
34) Sheaf Street public space
24) Bus Station/Car Park area
38) North Western Arc
26) New Street
36) Foundry Walk archway
0
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INSTAGRAM POLLS: RELATIVE SUPPORT
FOR THE SITE SPECIFIC PROPOSALS

RELATIVE SUPPORT ON INSTAGRAM
The graph on the right illustrates the level of support on
the site-specific proposals included in the Draft Vision in
descending order, (i.e. from the largest support score to
the smallest) based on the Instagram polls (expressed in
percentages). Most of the proposals were supported by the
majority of the respondents and the five most supported
proposals are in Market Square, New Street Recreation
Ground, electric charging points and secure bike shelters,
Bowen Square and High Street.
The lowest support was expressed for Eastern Way and New
Street proposals to reduce car traffic, while encouraging
pedestrian and bicycle routes.
The support score was calculated as a percentage of the
‘Yes’ and ‘No’ responses to the Instagram polls:
Positive % if ‘Yes’ responses are more than ‘No’s
Close to 0% when ‘Yes’ almost equal to ‘No’ responses
Negative % when ‘No’ responses are more than ‘Yes’es

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT

Do you think using Market Square as a flexible public space for
events will improve the town?
Would you like to see a splash park in New Street Rec?
Would you like to see more electric vehicle charge points and
secure bike shelters in Daventry town centre?
Do you think remodelling Bowen Square to create a flexible event
space with outdoor seating is a good idea?
Would you like to see a café culture created along High Street
with pedestrians having priority?
Support Score - calculated as
percentage:
Positive % if ‘Yes’ > ‘No’
Close to 0% when ‘Yes’ almost
equal to ‘No’ responses
Negative % when ‘No’ > ‘Yes’

Do you think removing the Sheaf Street pagoda to open up the
area for other uses is a good idea?
Should Eastern Way be turned into a green ‘boulevard’ with slower
traffic and greater priority for cyclists and pedestrians?
Should New Street be made one-way to create a new cycle route
and more space for pedestrians?
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online SURVEY - FULL ANALYSIS of results and responses

CONTEXT
Selection of Comments:

●

●
●
●

TROY PLANNING + DESIGN

Vision should acknowledge that a population
increase will have knock-on effects e.g. increased
car congestion
Ensure that the peak hours for car congestion are
addressed (school pick up/drop off hours)
Diverse array of shops needed in town centre (not
just cafes)
Vision needs to explain the steps of transport
modal change (from car to cycling/walking)
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VISION STATEMENT:
By 2035 Daventry Town Centre will
continue to be the heart of the growing
town and a distinctive destination.
Improvements to the overall offer of the
town centre will be delivered through
ongoing inclusive partnership working
between the public sector, voluntary
organisations, local businesses and the
wider community. Changes to the town
centre will result in a town centre that is
fit for the 21st Century with an improved
environment for residents, visitors and
businesses.

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT
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VISION STATEMENT

TROY PLANNING + DESIGN

Summary / Selections of Comments
●
Creating a public realm which integrates active frontages and public
open space for outdoor seating and events is great. Securing lighting
patterns and increasing planting is a great way to make the centre a
more attractive place but it is so much better for the environment.
Pedestrianisation is a wonderful thing.
●
Supportive of traffic calming measures, however, associated air
pollution needs to be mitigated
●
Need to retain and enhance Daventry’s historic core
●
Supporting more environmentally focused, sustainable planning
●
Ensure that the needs of the ageing population are met
●
Retain some car parking as most residents do not live within
walking distance of key services and facilities
●
The amount of facilities and infrastructure proposed does not
match the level of growth coming forward
●
Diversity of services (such as community facilities) and shops
are needed in the town centre (not just cafes and restaurants)
●
Engage with the local community more to gain their thoughts on
what needs to be improved
●
Kids play areas need more investment (and refurbishment)
●
Methods/proposals should focus on reducing anti-social
behaviour in the underpass
●
The Vision needs to state what the unique selling point of
Daventry is and how this can be maintained and enhanced
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VISION’S GOALS

4. VIBRANT
•

The mix and diversity of uses in the town will be increased keeping it
busy in the morning and afternoon with an improved eating, drinking,
cultural and entertainment offer to kick start the night-time economy.
The town will be known for its outdoor cafe culture.

•

There will be a healthy mix of local and national businesses with a
growing independent sector of locally-owned retailers and operators.

•

Experimental and temporary retail such as pop-up shops for local
enterprises in existing buildings and areas will add to the vibrancy of
the town centre.

•

New public spaces will be introduced in the town centre for day-today enjoyment and will be adaptable for use as public event space
including Market Square, Bowen Square and the High Street.

•

Lighting, paving and street furniture will be uncluttered and will fit
well in its surroundings.

1. HEALTHY
•

Active travel and mobility will be improved in the town.

•

Wayfinding into and around the town will be improved for pedestrians
and cyclists through new attractive signage.

•

Walking and cycling infrastructure will be improved in the town
centre and connecting the town centre with Daventry Country Park,
employment areas and the town’s neighbourhoods both existing and
planned including the urban extensions at Monksmoor, North East
Daventry, Micklewell Park and Daventry South West.

•

Opportunities will be sought for improving and introducing cycle routes
connecting the town centre with the nearby villages of Braunston,
Welton, Norton, Newnham, Staverton and the rural areas.

•

Daventry will be known for its availability of fresh, healthy, local and
craft food at the market and the town’s cafes and restaurants.

2. COMMUNITY-FOCUSED

5. DIGITALLY CONNECTED
•

Building on the town’s history and identity as a nationally important
centre for communication and logistics, the town’s digital connectivity
will be improved for the benefit of its residents, businesses students
and visitors.

•

The town centre will be socially and culturally inclusive for all ages and
backgrounds.

•

There will be opportunities for adapting and reusing existing buildings
within the town centre for community and culture uses such as the
performing, visual and fine arts, youth activities, lifelong learning and
maker spaces.

•

Digital technology will be embraced for marketing, communication,
mobility and parking, supporting local businesses and connecting the
community together.

•

Local art trails and roundabout art.

•

A free Wi-Fi service for the town centre will be implemented.

•

Events will take place year-round in the public space as a way to attract
residents and visitors into the town centre and regularly bring the
community together.

•

Options for an ‘online high street’ with dedicated pickup/click and
collect points for local businesses will be explored to support these
businesses compete with online shopping.

•

Adapting existing buildings in the Town Centre, including the iCon
building and the former Rectro Bar for community uses.

3. GREEN
•

Parks and green spaces will be linked up through a green network
integrated into the fabric of the town.

•

Measures to combat climate change such as street trees, rain gardens
and pollinators along with educational explainer will be introduced
in the town’s streets and public spaces including Eastern Way, High
Street, Sheaf Street, Bowen Square, Market Square and New Street.

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT

6. ENTREPRENEURIAL
•

The town centre’s economy will be inclusive and innovative.

•

Entrepreneurs, creatives, start-ups, small companies and workers
who need temporary and flexible workspace can comfortably find the
space they need within the compact town centre.

•

Small businesses will have lower risks to setting up their enterprises
in the town centre through a collaborative approach with property
owners and local stakeholders.

7. HISTORIC
•

Daventry’s rich history as a historic market town will be enhanced by
featuring the town’s historic buildings and their setting.

•

Daventry Museum, events and ‘heritage trails’ will celebrate the town’s
heritage in a fun educational and interactive way.
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VISION’S GOALS:
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Selection of Comments
●
Support for Vision's goals of tidying up the town centre to make it look
more attractive and appealing and pedestrian and bike-friendly
●
Possible to add more plans for EV charging ports/infrastructure
●
Proposals for leisure and community uses need to be more imaginative
●
Supporting a diverse array of community events is needed
●
Retain car parking in town centre
●
The town should set a target to become carbon neutral
●
Less emphasis on café culture needed
●
Goals and vision text needs to provide more detail
●
Proposals for energy efficiency improvements and renewable energy
proposals should be included in the Vision
●
High Street shops need more support – improving the public realm
won’t necessarily support local businesses
●
Better public transport required
●
Supermarket car parking needs to be retained
●
Vision is too anti-car
●
The aim should be to bring in new permanent establishments as popups won’t support the local economy as much as a permanent venture
would
●
There is too much emphasis on public art within the Vision
●
More emphasis on mixed-uses developments is required due to the
many unknown impacts of the coronavirus pandemic – diversity is key
●
Need for more trees in the town centre
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Town-Wide Initiatives
1. DIGITAL HIGH STREET

3. ACTIVE TRAVEL AND
SUSTAINABLE TRANSPORT PLAN

To showcase Daventry’s independent retailers and
traders, we propose for Daventry to implement
an e-commerce platform which includes a
local marketing and merchandising tool which
intelligently manages orders and includes
information on local delivery/collection points.
The concept of the e-commerce platform is to
provide up-to-date news on offers and deals,
which, in turn, will raise the profile of local
independent retailers. The platform can be flexible
to include features such as monthly subscriptions
and repeat orders to help retailers and business
build a rapport with the local community.
EXAMPLE: ShopAppy (shopappy.com) is an
intuitive app. which allows users to purchase
goods from local retailers and organise for goods
to be collected in-store or via a collection point.

In order to capture the active travel and transport
measures integrated within the site-specific
proposals, the Active Travel and Sustainable
Transport Plan will set out the long-term approach
to integrating walking, cycling and public
transport infrastructure within Daventry Town
Centre. The aim of this Plan is to prioritise walking
and cycling routes and public transport in order to
encourage healthy lifestyles and mitigate climate
change. It is envisioned that the Plan will adopt
innovative initiatives which will re-define the way
in which the travel needs of the local community
are met.
Source: Totally Locally Shop - https://totallylocally.shop

EXAMPLE: The Hub Cycle Parking Centre, located
on Stockton High Street, is a free initiative
offering local residents the opportunity to sign-up
and safely store their bicycle in an indoor facility.

2. PUBLIC REALM STRATEGY
The purpose of the Public Realm Strategy is to
consolidate all of the concepts put forward within
the site-specific proposals and to build a robust
framework which devises overarching long-term
approaches for the public realm, connectivity,
lighting, wayfinding/signage and public art. The
aim of the Public Realm Strategy would be to:
•

Establish the local movement network

•

Identify the key areas that are suitable for outdoor
social gatherings and events

•

Provide design principles for lighting schemes and
wayfinding, taking into account the perception of
safety and street legibility in key areas

•

Devise a long-term programme for public art,
including information on local artists and suitable
sites

EXAMPLE: The Guildford Art Strategy details
key commissioning opportunities as well as
setting principles for public art in different areas
of the town (such as in the town centre and in
new developments). Central to this, the Strategy
also presents the findings of the community
engagement stage.
© Crown Copyright. All rights reserved. Daventry District Council Licencee number 100023735 2020
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TOWN-WIDE INITIATIVES
DIGITAL
HIGH
STREET
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PUBLIC
REALM
STRATEGY

ACTIVE TRAVEL
AND SUSTAINABLE
TRANSPORT PLAN

20

TOWN CENTRE: PROPOSALS FOR KEY AREAS
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SITE SPECIFIC PROPOSALS
HIGH STREET & MARKET SQUARE

BOWEN SQUARE & NEW STREET

SHEAF STREET / FOUNDRY WALK

13. NORTH WEST ARC

1. Market Square

5. Bowen Square

10. Sheaf Street

14. EASTERN WAY

2. High Street

6. Bus Station / Tesco Car Park

11. Sheaf Street Space

15. GREEN LINK TO THE COUNTRY PARK

3. Area Around Cinema

7. New Street

12. Foundry Walk Archway

4. Brook St / Tavern La / Sheaf St intersection

8. West Court Car Park
9. The New Street Recreation (The Diamond Jubilee Park)

TROY PLANNING + DESIGN
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PROPOSAL 1. MARKET SQUARE

Selection of Comments
●
Multiple comments supporting putting the market back in the
Market Square
●
Suggestions: mix of events and retail; hosting markets and outside
exhibitions and attractions
●
Concerns re vehicular access needed for residencies, businesses,
deliveries and the church

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT
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PROPOSAL 2. HIGH STREET

Selection of Comments
●
Stronger lighting at night would definitely be good thing, its
scary to walk through town at night at the moment which
prevents me from spending time in the town at night
●
Expecting Better Shopping Fronts,
●
Expecting more variety of uses
●
Expecting Good Accessibility For Disabled People and
Deliveries

TROY PLANNING + DESIGN
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PROPOSAL 3. AREA AROUND CINEMA

Summary of comments:
●
Expecting safety and good quality lighting
●
Expecting measures to mitigate risk of crime /
anti-social behaviour
●
Expecting good access for people outside
Daventry

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT
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PROPOSAL 4. BROOK ST / TAVERN LANE / SHEAF ST INTERSECTION

Summary of comments:
●
●
●
●

TROY PLANNING + DESIGN

Ensuring there is suitable furniture for all ages
Ensuring good lighting
Expecting better frontages
Expecting the preservation of heritage
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PROPOSAL 5. BOWEN SQUARE

Summary of comments:
●
●
●
●
●

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT

Support for greener and pedestrian-friendly interventions
Major concerns regarding the loss of car parking and
alternatives of access for people outside the town
Multiple comments about access for elderly and disabled
people
Major concerns regarding traffic and the capacity of Tesco
parking to accommodate the loss of parking at Waitrose
There is a need to clarify the balancing of the driving options
with walking, cycling and public transport options
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PROPOSAL 6: TRANSITION FROM BOWEN SQUARE/ TESCO CAR PARK

Selection of comments:
●
Space feels redundant at the moment so any
improvement welcome
●
Concerns regarding sheltering from bad weather
●
Concerns regarding traffic and parking
availability
●
Ensuring that the crossing is safe for disabled
people measures to accommodate blind / deaf
persons
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PROPOSAL 7. NEW STREET

Selection of comments:
●
●

●
●
●
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Much more sensible use of this space
New Street needs to be one way. Pedestrian should always have
priority to move fairly freely across it. Taxi ranks to be relegated to
Tesco. Magistrates court car park area not to be repurposed unless
there’s a specific reason for it. Community use would be far more
preferable for the building and the car park.
Concerns re potential congestion caused by the one-way
Suggested segregation of travel by road surfaces and other forms
of hard landscaping
Large deliveries to Tesco might be a concern traffic / capacity wise
(enforced delivery times suggested)
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PROPOSAL 8. WEST COURT CAR PARK (to a MIXED USE BUILDING)

Summary of comments:
●
●
●
●
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Expectation that the new mixed-use building is
aligned with the local character
Ensuring safety during night with good lighting
/ CCTV
Expecting good access for people outside
Daventry as well as parking
To consider the potential concerns of parking
availability for population that live in the
apartments nearby
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PROPOSAL 9. NEW STREET RECREATION GROUND

Summary of comments:
●

●

●
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Strong support for improvement and suggestions
provided: outdoor gym, cafe, mini golf trail (e.g. St
Nicholas park in Warwick), pirate trail (e.g. Ryton
Pools), space for ball games, bands of musicians
during warmer months, showcasing art from local
artists or children, dog agility park, youth club, digital
interaction, gaming centre.
To consider how the space can be adapted for
different population segments, including families and
couples.
Water-based activities: sometimes seen as good for
warmer days, but mostly unused when colder and
expensive to maintain and keep clean from
vandalism.
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PROPOSAL 10. SHEAF STREET

Summary / Selection of comments:
●

●

●
●
●
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Sheaf Street is lovely but would benefit further
enhancement and to encourage new people to take on
growing number of empty shops
Sheaf Street is full of interesting buildings housing
independent shops and cafes and is really the jewel in the
crown of the town centre in my view.
Expecting enough non-cafe seating for elderly and
disabled people
Expecting the preservation of local character
Suggested: ground level plants, on-street bicycle parking
for couriers (e.g. wall mounted)
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PROPOSAL 11. SHEAF STREET PUBLIC SQUARE

Summary / Selection of comments
●
●

●

●
●
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Pagoda serves no function - too small for anything
practical. Another focal point, would be good though.
To consider how the focal point of the street will
change after the removal of the pagoda, e.g. will the
focus point be trees, art installations, seating area etc.
Suggestions: pergola instead of staged searing,
benches around the pagoda if not removed, keeping the
pagoda and use to rent space for art.
Access to Aldi from car park seen as challenging
Some comments are showing support in keeping /
improving the pagoda / clock
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PROPOSAL 12. FOUNDRY WALK ARCHWAY
Summary / Selection of Comments:
●
Suggestions:
○
green walls on the facades,
○
planting along sides of walkway,
○
cleaning and maintaining the current roof,
○
replacement of the roof structure with other
covering types
○
incorporating street art in covering,
○
replacing with something more modern and
better maintained,
○
providing a covering from bad weather
somewhere else if the roof is removed,
○
awnings over the shops,
○
softening the wall of the post office where it joins
Foundry Walk
○
without the archway the architecture looks 'box-like'
and does nothing to enhance the town centre - could
be replaced with an arching sign with Foundry Walk
on it at either end or just something to break up the
architecture really as Foundry Walk does not really
sit with the rest of Sheaf Street.
●
Most of the comments are showing concerns regarding
the roof removal as it is currently seen as the main (or
only) place to shelter from bad weather
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NORTH WEST ARC

Summary of comments:
●
●

●
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Numerous comments wanting the outdoor pool / outdoor-water based
amenity
Wide support for a greener arc: pedestrianisation, community uses,
outdoor sport areas, better lighting, safer subways, EV charging
This whole area needs renovating as a matter of urgency. For some
visitors this is the gateway to the town and its not good.
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EASTERN WAY
Summary / Selection of comments:
●

This area is screaming out for improvement, public
footpaths are only on one side, the crossing helps but
not if you are in the iCon area and want to get to the
headlands, when crossing is out of order the road can
be very dangerous, speed limits are always being
ignored.

●

Suggestions:
○

Plenty of room to create a separate (from the
path and the road) cycle way but use a subway
between Icon and Lodge Road not a crossing as
this is a major arterial A road that needs to be
kept clear and free flowing
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○

Disabled access

○

Speed bumps
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COUNTRY PARK LINK
Summary / Selection of comments:
●

●
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This would be excellent. I live near the country park but don't
often do the walk into town from there because of the poor
lighting and walkways
Suggestions:
○
Safer subways
○
Better lighting
○
Disabled / Pedestrian Access
○
Towering stone archway (think Jurassic Park gates).
○
Green route to the town centre
○
More entrances to the park for pedestrians approaching
from local housing areas. These should be spread out
and not focused around the front area, removing bottle
necks
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5. workshop FINDINGS
MEMBERS, TOWN RETAILERS AND BusinessES
workshops
Two workshops with Daventry’s Elected Council Members, town retailers and businesses took place in a
virtual format on 6th and 26th January 2021.
The main points raised during the workshops have summarised below. The workshop structure was based
on the Draft Vision content and includes: Context, Vision Statement, Goals, Town-wide Initiatives and Town
Centre Proposals.
The summary below capture some of the notable points made, together with some suggestions following
the workshop.

SUMMARY OF 6TH JANUARY 2021 WORKSHOP:
Key themes discussed:
Community: providing services, including leisure, cultural facilities; bringing the community
together in the town centre;
Natural and Historic Environment - greening up, providing adequate cycling infrastructure and
bus services;

P

Parking and access, including the provision of charging points.

Main issues discussed:
•

Bowen Square and New Street: moving the car parking and the bus station, adapting New Street for oneway, providing space for a new cycle route and wider footpaths.

•

Car parking (generally);

•

Cycling infrastructure and one-way traffic generally;

•

Potentially relocating the leisure centre to Chaucer Way and build a superstore there;

•

Adequate road network and parking capacity.

SUGGESTIONS FOLLOWING THE WORKSHOP
•

Balancing environmental considerations with the strong desire for car parking.

•

EV charging considered in some instances to be near-universal.

•

Parking provision to be potentially focused on customers, as workers likely to be more willing to walk for
short distances.

•

Providing adequate cycle and bus facilities.

•

New flexible urban units on New Street – potentially including discounter retail, hotel, older people’s housing.
Running from edge of car park round corner of London Road. Save Magistrates Court – perhaps café or pub
use (or residential).

•

Bowen Square – limited reduction in car parking.

•

Relocating buses to on-street arrangement; parking on current bus station.

•

New leisure centre off Warwick Street/The Hollow.

•

Existing leisure centre site: redeveloped with flexible units, mostly residential, including fronting Abbey Street.

•

One-way system on New Street and St James Street (and cycle track) depending on traffic modelling.

SUMMARY OF 26TH JANUARY 2021 WORKSHOP:
Key themes discussed:
Service-based Town Centre offer
Bus Services to the Town Centre
Green Infrastructure & New Leisure Facilities
Cycling and foot routes to the Town Centre
Redevelopment of Police bloc, New Leisure Quarter,
Reinstating lost traditional street scene where practical

P

Parking and EV charging: including the provision of adequate and improved parking for customers.

Main points discussed:
•

The proposals for responding to feedback were outlined. There was recognition that the proposals showed that the
consultation responses had been listened to, and general support for the approach outlined. There was particularly
strong support for the proposals for the new leisure centre.

DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT
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OFFICERS and stakeholder organisations
workshoP

Main issues discussed:
•

Shop front improvement scheme will remain important part of strategy for town. Also, is there role
for building preservation trust or similar to support retaining character as it was seen unlikely that
the private sector alone may be able to achieve this. There were mixed results with the Town Center
shopfront scheme.

•

Retailer responses suggested that Conservation Area restrictions could be a problem in them making
improvements.

•

Cycling and pedestrian access - how it will be treated (same or different).

SUMMARY OF 7TH JANUARY 2021 WORKSHOP:

•

Market Square - what will be the mix between public square uses with (occasional / permanent) parking.

Key themes discussed:

•

Removal of street furniture in High Street, need for power supplies for events, markets.

•

Accomodating deliveries to the supermarkets, in the case of one-way arrangements.

•

Air quality issues caused by engines running while waiting in the Bowen Square / New Street area.

•

Managing the catenary lighting on Sheaf Street / Foundry Walk.

•

Working with landowners where necesarry to implement the improvements.

•

The removal of the Foundry Walk canopy to improve the space.

•

Why the subways need to be retained - in relation to the topography.

A workshop with Daventry District Council and Daventry Town Council Officers and stakeholder organisations took place in a
virtual format on the 7th January 2021. An email invitation was circulated internally by members of the project team prior to
the event.
The main points raised during the workshops have summarised below. The workshop structure was based on Draft Vision
content and includes: Context, Vision Statement, Goals, Town-wide Initiatives and Town Centre Proposals.
The summary below capture some of the key points made, together with some notable suggestions during the workshop.

Design & Heritage: ensuring quality as part of the goals, encouraging exploration of the town centre,
good quality furniture and lighting, while providing consistency with the clear character of the
conservation area.
Residential Uses: the Town Centre be a good place for people to live, including those who need
services. Self-built opportunities to potentially be considered. Housing plans need to clearly
communicate to the community what is proposed.
Employment Provision: infrastructure to support entrepreneurship is important, including grow-on
space.
Public Transport: providing services responsive to the demand.
Green Infrastructure: town-wide green infrastructure linked to the town centre to be considered. Tree
planting strategy considered.
Cycling - ensuring suitable provision for town-wide cycling infrastructure and considering locations
for appropriate cycle parking - included as part of the public realm stratwgy around the Town Centre.
Shifting from recreation cycling to daily cycling.
Shop Fronts - improvements while retaining character

P

Parking and access: ensuring adequate pedestrian flow and provision of more EV charging points. Car
parking strategy across the town. Addressing the air quality issues.
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SUGGESTIONS MADE DURING THE WORKSHOP:
•

The potential of Article 4 direction used to control design decisions in other areas with positive effects,
to the extent people funded their own improvements to match.

•

There were some good results from existing shop front improvement grant scheme and promoting that
further would be good start.

•

Tree planting strategy for the Market Square to be considered early on in the action plan. i-Tree survey
suggested.

•

Improving the flow in the Daventry Town Center, as it is currently seen as disjointed.

•

Moving parking to the Tesco car park with potential real time monitoring.

•

Bus stopping reorganisation and creating a drop/off pick up space where the current bus station is.

•

Opportunity to hark back to Daventry’s past referring to long-wave radio, there are good examples in
Northamptonshire. Such lighting helps make places attractive in the evenings.

•

Ensuring adequate flexibility is retained in relation to the infrastructure proposed for the North West Arc
/ Eastern Way / Green Link to the Country Park.
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7. appendices
appendix 1 - Phase 2 consultation leaflet
Leaflet distributed to
households to raise
awareness of the Daventry
Town Centre Vision 2035
Phase 2 Consultation

Page 1 of leaflet (front)
DAVENTRY TOWN CENTRE VISION 2035 - PHASE 2 CONSULTATION REPORT

Page 2 of leaflet (back)
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appendix 2 - PUBLICITY
Local newspaper extracts
https://daventryexpress.co.uk/
news/politics/daventry-towncentre-vision-unveiled-andincludes-revamp-market-squareand-high-street-3061268

https://northamptonchron.
co.uk/news/politics/daventrytown-centre-vision-unveiledand-includes-revamp-marketsquare-and-high-street-3061268

https://northantslive.news/
news/massive-revampproposed-northamptonshiretown-4778421
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Webinar - 15th December 2020, recorded and published online:
https://youtu.be/Z8PN7GQ2uOE
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